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Repetto, Ladurée, Nike, Oasis, les marques sont bien plus que des agents économiques : ce sont des agents
culturels. Leur pouvoir dépend de leur influence, de leur capacité a saisir, arefléter ou atransformer la
culture dans laquelle elles vivent. Cette dimension ne cesse de gagner en importance et s impose comme un
pilier de la création de valeur durable, dans une économie oul I’ enjeu est de produire du sens. Prolongement
de Brand content (2009), ce livre explore e phénoméne émergent de |la culture de marque ou brand culture. a
partir de nombreux cas concrets et de témoignages, il décrit les moyens de libérer le potentiel culturel des
marques : ¢ identifier les sources et modes d’ expressions de la culture ; « maitriser les clés d'une culture de
marque forte ; ¢ valoriser les résonances culturelles pour renforcer |’ attachement des consommateurs ;
piloter les marques dans la diversité culturelle d’ une économie mondialisée. Le philosophe et sémiologue
Raphaél Lellouchey développe une nouvelle théorie de la marque, appliquant les notions d’ auto-contrainte,
de performativité et de médialité al’ univers du marketing.
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From reader reviews:
Barbara Cook:

Do you have favorite book? In case you have, what is your favorite's book? Book is very important thing for
us to know everything in the world. Each reserve has different aim aswell as goal; it means that e-book has
different type. Some people truly feel enjoy to spend their a chance to read abook. These are reading
whatever they get because their hobby is usually reading a book. Think about the person who don't like
looking at a book? Sometime, man feel need book if they found difficult problem or even exercise. Well,
probably you will want this Brand Culture: Développer le potentiel culturel des marques (Tendances
Marketing) (French Edition).

James Vazquez:

What do you think about book? It isjust for students because they're still students or the item for all people
in the world, exactly what the best subject for that? Simply you can be answered for that query above. Every
person has severa personality and hobby for each and every other. Don't to be forced someone or something
that they don't wish do that. Y ou must know how great and also important the book Brand Culture:
Développer le potentiel culturel des marques (Tendances Marketing) (French Edition). All type of book
could you see on many options. Y ou can look for the internet methods or other social media.

Maria Tate:

Typically the book Brand Culture: Développer le potentiel culturel des marques (Tendances Marketing)
(French Edition) has alot of information on it. So when you make sure to read this book you can get alot of
advantage. The book was published by the very famous author. The author makes some research before write
this book. That book very easy to read you can obtain the point easily after reading this book.

Christopher Gaul:

What is your hobby? Have you heard this question when you got pupils? We believe that that query was
given by teacher to their students. Many kinds of hobby, All people has different hobby. And also you know
that little person such as reading or as reading through become their hobby. Y ou need to understand that
reading is very important as well as book as to be the factor. Book is important thing to increase you
knowledge, except your own teacher or lecturer. You find good news or update about something by book. A
substantial number of sorts of books that can you choose to adopt be your object. One of them is niagra
Brand Culture: Développer le potentiel culturel des marques (Tendances Marketing) (French Edition).
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