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Essay from the year 2010 in the subject Business economics - Marketing, Corporate Communication, CRM,
Market Research, Social Media, grade: 1,7, University of Bedfordshire, language: English, abstract: The
American Marketing Association defined in the 1960s a brand as “a name, term, sign,
symbol, or design, or a combination of them which is intended to identify the goods or services
of one seller or a group of sellers and to differentiate them from those of competitors”.
Three brands of the automobile sector have been chosen which will be analyzed in the following
report. This particular industry sector is interesting because of the limitation in building
cars differently what makes the brand image even more important (Kapferer 2008). The
brand position, image and effectiveness of Volkswagen, Audi and Volvo will be critically
evaluated to conclude with recommendations. These brands are an appropriate choice because
they are differentially positioned and the companies use furthermore different strategies
to sell their products. After all, a conclusion will give recommendations and future directions.
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From reader reviews:

Verna Smith:

Nowadays reading books become more and more than want or need but also become a life style. This
reading behavior give you lot of advantages. The huge benefits you got of course the knowledge even the
information inside the book this improve your knowledge and information. The data you get based on what
kind of publication you read, if you want drive more knowledge just go with training books but if you want
experience happy read one together with theme for entertaining such as comic or novel. Typically the Brand
Comparison Audi, Volkswagen, Volvo: Brand Management and Research is kind of publication which is
giving the reader unpredictable experience.

James Fomby:

This Brand Comparison Audi, Volkswagen, Volvo: Brand Management and Research are reliable for you
who want to be a successful person, why. The key reason why of this Brand Comparison Audi, Volkswagen,
Volvo: Brand Management and Research can be on the list of great books you must have is definitely giving
you more than just simple examining food but feed you with information that perhaps will shock your
previous knowledge. This book will be handy, you can bring it just about everywhere and whenever your
conditions in the e-book and printed people. Beside that this Brand Comparison Audi, Volkswagen, Volvo:
Brand Management and Research forcing you to have an enormous of experience for instance rich
vocabulary, giving you test of critical thinking that we understand it useful in your day task. So , let's have it
appreciate reading.

Barbara Corbin:

Beside this specific Brand Comparison Audi, Volkswagen, Volvo: Brand Management and Research in your
phone, it might give you a way to get more close to the new knowledge or details. The information and the
knowledge you will got here is fresh from your oven so don't possibly be worry if you feel like an previous
people live in narrow town. It is good thing to have Brand Comparison Audi, Volkswagen, Volvo: Brand
Management and Research because this book offers to you readable information. Do you occasionally have
book but you would not get what it's interesting features of. Oh come on, that wil happen if you have this in
the hand. The Enjoyable option here cannot be questionable, similar to treasuring beautiful island. So do you
still want to miss the item? Find this book along with read it from right now!

Jennifer Newhouse:

Publication is one of source of knowledge. We can add our know-how from it. Not only for students but
native or citizen have to have book to know the up-date information of year for you to year. As we know
those ebooks have many advantages. Beside we add our knowledge, may also bring us to around the world.
From the book Brand Comparison Audi, Volkswagen, Volvo: Brand Management and Research we can
consider more advantage. Don't you to definitely be creative people? To become creative person must choose



to read a book. Merely choose the best book that acceptable with your aim. Don't always be doubt to change
your life at this time book Brand Comparison Audi, Volkswagen, Volvo: Brand Management and Research.
You can more attractive than now.
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